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Microsoft Dynamics 365
Sales Professional

License for first App: A$89.20/user/month
License for subsequent App: A$27.50/user/month

Key Features

Manage Customers (B2B, B2C)

Manage Products (Bundles, price lists)

Lead to Cash (Leads, opportunities, quotes, orders,
invoices)

Manage Activities (Emails, phone calls, appointments, tasks
and others)

Dashboards

Export to excel or open in excel online

Security roles for access

OOB Integration with SharePoint (requires configuration)
OOB Integration with Outlook (via D365 app for outlook)
OOB Integration with Exchange for emails (requires
configuration)

Maximum 15 custom entities/tables
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®3 Microsoft Dynamics 365
@ Sales Enterprise

e License for first App: A$130.40/user/month
License for subsequent App: A$27.50/user/month

Key Features

Dynamics 365 Sales Professional + &

Manage Products (Families, catalogues, relationships)
Embedded Intelligence

Sales Forecasting

Sales goals, Sales literature and Sales territories

Business card reader (10 scans/user/month)

Email Engagement

Assistant Cards

Auto Capture

Conversation Intelligence (3 hours/activated user/month)
Sales Accelerator (1500 records/environment/month)
Lead & Opportunity Scoring (1500 records/environment/month)
Mobile offline capabilities

OOB Microsoft Teams Integration (currently in preview)

e WM

experience

digital



®3 Microsoft Dynamics 365
@ Sales Premium

e License: A$185.40/user/month
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Key Features

Dynamics 365 Sales Enterprise +

Business card reader (200 scans/user/month)
Conversation Intelligence (10 hours/activated user/month)
Sales Accelerator (full access)

Lead & Opportunity Scoring (full access)
Notes Analysis

Connection Insights (Who knows whom)
Pipeline Intelligence (Predictive forecasting)
Relationship Analytics

Email Engagement

Assistant Cards

Auto Capture
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®3 Microsoft Dynamics 365
@ Sales Insights Add-on
e License: A$68.70/user/month

X Key Features

Business card reader (200 scans/user/month)
Conversation Intelligence (10 hours/activated user/month)
Sales Accelerator (full access)

Lead & Opportunity Scoring (full access)

Notes Analysis

Connection Insights (Who knows whom)

Pipeline Intelligence (Predictive forecasting)

Relationship Analytics

Assistant Cards
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w Note: Can be used on top of both Dynamics 365 Sales Enterprise
and Premium
w  Conversational Intelligence is capped at 1000 hours/tenant/month
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Feature Screenshots
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€@ Lead to Cash

A typical process of sales from start to end

Product and price list management
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Relationship

Analytics

v Image Courtesy: Microsoft
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@ Scoring

My Open Leads Scored
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€@ Email Engagement
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Disclaimer

@ Licensing prices are correct as on 11/11/2022 AEST

@ e have tried our best to provide the correct information
but please excuse us if there are any minor issues

@ Products and features are correct as of 11/11/2022 AEST
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Thank You!

experlence

dlgltal

Mlcrosoft Partner

B Microsoft



